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The RetailX Ecommerce Sector Report series offers a retail-focused overview of the state of 
commerce in a range of sectors, both globally and by country, blending data from ecommerce and 
trade associations with national and government data, our own research and other sources.

The pandemic focussed attention on health and 
wellbeing and the European sports goods market 
has seen a boost as a result. Young people are 
driving this boom through individual exercise and 
the use of fitness apps. However, while ecommerce 
is growing, the market for performance sports 
goods is still dominated by offline sales, as users 
want to see and feel the items before they buy.  
  
Download the full report: https://internetretailing.
net/retailx-sector-reports/emea-fashion-2022-
ecommerce-sector-report
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Preferred purchasing channels of sports goods by type of consumer, 2019 vs 2021

RetailX 2022Source: Deloitte

67% 63%

33% 37%

2019 2021

0

20

40

60

80

100■ Brick-and-mortar

■ Online

Devices used by online shoppers to purchase sports goods 2019 vs 2021
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Revenue of sports & outdoor ecommerce by category 2017-2023
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