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Metaverse Almanac 2023

The RetailX Metaverse Almanac offers a round-up of what the metaverse is, how it has come into being, what
consumers think of it and, most importantly, how businesses are planning to use it. Blending data from ecommerce
and trade associations with national and government data, our own research and other sources, we offer an insight

into what the future might hold
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Definition of the metaverse according
to companies, USA, 2022

It's a virtual world_ 38%
It's Facebook's new name- 21%
It's linked to web 3.0- 14%
It's a crypto- 14%

It's a new Google. 6%

All of the above. 6%

| don't know| 1%

Based on 200 companies that have previously
invested in the metaverse in USA,
Feb 24-Mar 1 2022

Definition of the metaverse according to video game developers, USA, 2021

Combination of multiple elements of technology incl. VR/AR and
video where users live in a virtual world

Persistent shared 3D virtual spaces in a virtual universe

Blending of physical and virtual worlds

An infinitely scaling virtual space with its own
economy and identity system

The next version of a global internet

Based on 400 video game developers in the USA, 18-19 November 2021

Attitudes toward the metaverse
according to individuals, USA, 2021

Joining or considering joining 74%

To experience things they can't
in a physical reality

Want to communicate with
others in the space

Think it could be a positive
way to unite people 38%

Want to escape their
physical surroundings 28%

Foresee educational
opportunities 28%

Want to become a differentperson o
other than their real self 23%

Based on 1,002 18+ years old consumers
in USA, Dec 2021

Retailers participating on the
metaverse, by sector, 2022

Fashion apparel or accessories shop - 34%

Consumer electronics shop - 17%
Multi-sector store - 17%

Homeware shop l 7%

Software store l 7%

Sports & leisure apparel

or equipment shop 7%

Supermarket l 7%

Cosmetics shop I 30

Results incorporate the 29 retailers in the

RetailX Global Elite 250 with presence
in the metaverse

The metaverse could be the next
iteration of the internet. Or it could
just be hype. Understanding where

it has come from, what businesses,
retailers and consumers understand
it to be - and what it can be used for
- helps guide where it may go. So just
what is the metaverse?

Download the

full report: https://
internetretailing.
net/report-hub/
metaverse-
almanac-2023/
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